
ECON 103 : Introduction to Microeconomics 

An introduction to the theory of individual economic behavior, markets and the microeconomic analysis of 
institutions. Topics include the theory of the consumer, the theory of the firm, market structures, factor 
markets, income distribution, market failures and the role of governments in microeconomic affairs. 
Credits  3 
Attributes 
Analytical Reasoning 
Appropriate for First-year Students 
Required for the major 
Social Sciences 
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